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Executive Summary 
Corona Insights, on behalf  of  Colorado Water Congress (CWC), conducted a survey of  members during June and July, 2015. All 
responses were collected online. In total, 259 surveys were completed representing .144 organizations (42% of  all member 
organizations). 
 

Overall, members are very satisfied with CWC.  They see value in their membership, and the majority are likely to renew. The main role 
of  CWC is seen as a statewide association that represents the water community as a whole. Within this role, members see CWC’s 
legislative and advocacy work, professional and educational opportunities, and networking as key benefits. Similarly, topics around policy 
and committee updates were among the most requested information needs for conferences and regular communications. 
 

While members of  various types were all generally satisfied, those members who contribute more and/or were in board or executive 
positions generally were more satisfied with, and saw greater value in, CWC. This isn’t necessarily surprising as a member likely wouldn’t 
contribute more if  they did not see the value.  However, there may be some area for improving perceptions among staff  and more 
junior positions. 
 

When looking at areas for potential improvement, in terms of  what may have the greatest impact on overall satisfaction, making 
members feel more connected to the organization and communicating how membership protects their interest will likely increase 
satisfaction. When asked specifically what CWC could do better, increasing collaboration among a more diverse, broader set of  
participants was the most common theme for improvements. Still, it is important to keep in mind that members on the whole are quite 
happy and that the organization may just need a little polish, rather than a complete change. 
 

Finally, increasing the quantity and/or quality of  resources available on the website may also yield higher satisfaction among members. It 
was one of  the lowest rated benefits and the only one where the net satisfaction score was negative (those who felt it fell short of  
expectations out numbered those who felt it exceeded). Less than one-half  of  members who used the site said it was “completely” 
meeting their needs. (That said, it is important to keep in mind that the current website is still fairly new, so to the degree that 
membership has not experienced the new site, this may be less of  an issue.) 
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Executive Summary: Snapshot 
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Satisfaction Perceptions 

Benefits Communications 

Extremely or Moderately Satisfied 82% 
Extremely or Moderately Exceeds 
Expectations 54% 

Membership is Extremely Valuable 43% 

Very Likely to Renew 78% 

Very Positive Impressions 53% 

Top perceptions to focus on: 

   Protects the interest of my organization 

   Feel like I’m a part of CWC 

   Inc. awareness of issues important to me 

                                                   How CWC is 
Top three benefits:                    Performing 
                                                              (% Exceeds Expectations) 

   Networking 35% 

   Edu and prof dev opportunities 26% 

   Advocacy at the state level 32% 

Most important types of information: 
   State and Federal policy/committee updates 

Preferred mode/frequency of comm: 
   Email – weekly or monthly 

Recently used website 50% 

Website “completely” meets needs 42% 



Report Layout & Interpretation  
 Corona has provided three levels of  results depending on the reader’s needs: 

> Executive Summary. A concise top-level summary of  the most important points of  the 
research. The Snapshot provides key metrics and findings; future iterations of  this survey 
may track these metrics to show change over time. 

> Full Report. A more detailed look at findings by question. 
 Section 1 provides a look at who took the survey to provide context to the findings 
 Section 2 explores member satisfaction 
 Section 3 explores perceptions of  CWC 
 Section 4 looks at services and benefits 
 Section 5 is about communication preferences 
 The appendix provides additional detail on the survey process. 

> Data File. Full tabulations and cross tabulations of  all data.  Provided in Excel. 
 Exhibits use consistent color schemes and formatting throughout.  

> When displaying positive/negative responses, positive responses are displayed in green 
and negative responses are displayed in red.  The deeper the color, the stronger the 
sentiment.  

> If  viewing in black and white, the exhibit legend will show categories in the same order as 
displayed in the graph (i.e., the left legend entry will match the graph bar furthest to the 
left, and so on) 
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Overview of Who Participated in the Survey 
Section 1 
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Respondent Profile 
Member Role Professional Interest Member Dues Involvement 

Executive/Mgmt 40% Water Law 67% <$500 27% Very involved 8% 

Board member 13% Agricultural 45% 
$5000-$999 

32% 
Moderately 
involved 

31% 

General staff 28% Municipal 51% $1,000+ 41% Slightly involved 49% 

Other 19% Engineering 38% Other Contributions Not at all involved 12% 

Member Type Consulting 26% <$1,000 39% 
Would like for 

involvement to… 

Committee 57% Recreational 29% $1,000-$4,999 31% Increase a lot 9% 

Sustaining 35% Business 22% $5,000+ 30% Increase a little 46% 

Other 8% Operations 23% Basin Stay the same 44% 

Industrial 21% Statewide 42% Decrease a little 1% 

Environmental Non-
Profit 

20% Eastern slope 36% Decrease a lot 0% 

Other 7% Western slope 23% 

6 2015 Member Survey 

Profile of actual respondents 
– not weighted 



Member Satisfaction 
Section 2 
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Satisfaction is high among members 
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 Approximately one-third of  respondents were “extremely satisfied” with only one-in-ten being neutral or lower. 
 When asked about expectations, another measure of  satisfaction, two thirds said CWC exceeded their 

expectations. 
 While there were some differences by segment, the overall trends remained consistent. 
 Reasons for satisfaction/dissatisfaction can be found on the next slide. Additional insight into CWC’s strengths 

and weaknesses can be found on Slide 16. 
 
 

Q1. Taking into account your recent experiences with Colorado Water Congress, please rate 
your overall satisfaction with Colorado Water Congress:  
Q2. Please rate whether Colorado Water Congress falls short of your expectations, meets or 
exceeds your expectations.  

36%

46%

8%
7% 3%

Extremely satisfied

Moderately satisfied

Slightly satisfied

Neither satisfied nor
dissatisfied

Slightly dissatisfied

Moderately dissatisfied

Extremely dissatisfied

14%

40%
13%

19%

12%
2%

Extremely exceeds
expectations

Moderately exceeds
expectations

Slightly exceeds
expectations

Meets expectations
exactly

Slightly falls short of
expectations

Moderately falls short of
expectations

Extremely falls short of
expectations



Members believe CWC does a good job of 
representing Colorado’s water community 
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 Reasons for exceeding expectations generally involved events (such as conferences) and other networking, as well 
as providing a broad voice for the Colorado water community and working on legislative issues. 

 Only a small percentage of  members said CWC fell short of  expectations.  Among these members, reasons for 
this included perceptions that CWC is too political, favors types of  users/members, and isn’t timely with updates. 

Full verbatim responses can be found in the accompanying data file. 

Q3. Could you tell us how Colorado Water Congress exceeds or falls short of your 
expectations? 

“CWC is a 
respected 

voice of water 
users in the 

state.” 

“Events are well 
put together, 

scheduled well 
and 

informative.” 

“I appreciate 
the legislative 

work and 
reporting” 

“…who makes up 
the water 

community within 
water congress is 

determined by who 
will pay to be a 
member of the 

Committee” 

“Timeliness of 
communications 

is an issue.” 



Membership in CWC is considered valuable by members 
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 More than 80 percent believed their membership is “extremely” or “moderately” valuable. 
 When looking at results by contribution, the more someone contributed, the more likely they 

were to consider their membership to be “extremely” value, rather than “moderately” 
 Reasons for why they found CWC to be valuable or not valuable can be found on the next 

slide. 

Q4. How would you rate the value of your Colorado Water Congress membership? 

43% 40% 14% 2%

2%
0% 25% 50% 75% 100%

Extremely valuable Moderately valuable Slightly valuable Not at all valuable Don’t know



Value is largely derived from connections and staying 
informed on water issues 
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 Members felt their membership was valuable largely due to it being a good forum to connect and participate in 
discussions, as well as generally staying informed. 

 Comments about why CWC is not valuable were few and diverse. The topic of  cost for membership was 
mentioned more than other issues, though this was still only mentioned by a handful of  respondents. 

Full verbatim responses can be found in the accompanying data file. 

“Good to have a 
strong voice for 
Colorado water 
other than the 

state” 

“It keeps me 
alerted to most 
water issues I 
am interested 

in.” 

“Good forum 
to obtain 

information 
and forward 
position on 

pending 
legislation.” 

“Access to 
information and 

dialogue 
surrounding key 

issues” 
“Subscription 

costs need to be 
revisited.” 

Q5. Could you tell us why you feel membership is valuable or not valuable? 



The majority of members are likely to renew 
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Q6. How likely are you to renew your membership next year? 

78% 14% 4% 2%

1%
0% 25% 50% 75% 100%

Very likely to renew Moderately likely to renew Slightly likely to renew

Not likely to renew Don’t know

 Nearly four out of  five members were “very” likely to renew next year.  When combined with “moderately” 
likely, 92 percent appeared to be likely to renew. 

 Those who contribute more (in terms of  dues and other financial contributions) were more likely to indicate 
“very” likely (89 percent). 

 Among the subgroups examined: 
> Staff  were less likely to renew (14 percent were “slightly” or “not” likely to renew) compared to executives and board 

members. 
> Members other than sustaining or committee members, were less likely to indicate renewal (12 percent were “slightly” or “not” 

likely to renew). 
> Perhaps not surprisingly, those who were less satisfied were also likely to indicate they would renew. 

 



Perceptions of Colorado Water Congress 
Section 3 
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Networking and Legislation are  
top-of-mind associations with CWC 

14 2015 Member Survey 

 When asked what three words 
or short phrases come to mind 
when thinking about CWC (a 
common top-of-mind metric), 
thoughts around networking 
and legislation were most 
common. 

 Also very common were terms 
about education, including 
conferences and information. 

 
 
Full verbatim responses can be found in the 
accompanying data file. 
 
The exhibit at right shows the top words mentioned 
in responses, with word sizing relative to the 
frequency of  mention. 

 

Q7. What THREE words or short phrases come to mind when you think about Colorado 
Water Congress? 



The majority of members have positive  
impressions of CWC 
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 More than one-half  of  members 
had a “very” positive impression 
of  CWC, with an additional third 
holding “somewhat” positive 
impressions. 

 Those who contribute more were 
more likely to say “very” positive 
vs. only “somewhat” positive when 
compared to those with lower 
contributions. 

 Executives/management were 
more likely to have “very” positive 
impressions compared to other 
roles, while staff  were more likely 
to say “neither”. 

 Western slope basin members  
were more likely to be “very” 
positive, though all regions had 
generally positive impressions. 

 
“Impressions” are a common brand metric. 
While often correlated to satisfaction, the two 
can measurements can differ. 

 

Q8. Would you say your overall impression of Colorado Water Congress is: 

53%
34%

9% 3%
Very positive

Somewhat positive

Neither positive nor
negative

Somewhat negative

Very negative



Collaboration and advocacy are strengths of CWC,  
but they are also areas of improvement for some 
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 Collaboration and advocacy/legislative work were the most common responses to, 
“what does CWC do best?” 

 When asked what CWC could do better, increasing collaboration among a more 
diverse, broader set of  participants was by far the most common theme for 
improvements. This held true across segments as well. 
 
 

Q9. In your opinion, what does Colorado Water Congress do best? 
Q10. Similarly, what can Colorado Water Congress do better?  

6%

8%

12%

22%

32%

37%

Other

Education (General)

Conferences/Convention/
Events

Communication/Information

Advocacy/Legislative work

Collaboration/Networking/
Bringing together

"Does Best"

13%

23%

7%

9%

10%

12%

31%

Don’t know/None

Other

Better communication

More modern/updates/next
generation

Better outreach/education

Increase advocacy/
involvement in issues

Increase/improve mix of
participants/representation

"Can do better"
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“Does Best” “Can Do Better” 



Members largely agree with positive statements 
about CWC’s overall role in the water community 
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 Members largely agreed (strongly or 
somewhat) with each statement about 
CWC regarding water policy, advocacy, 
and overall role in the water community. 

 Again, those members that contribute 
more were more likely to indicate 
“strongly agree” with each statement, with 
the exceptions of  the last two statements 
(structured way of  providing input & if  
not a member, would have to hire a 
lobbyist) 

 Western slope basin members were also 
commonly more likely to indicate 
“strongly” agree compared to the other 
regions. 

 Just under one-half  of  members wished 
there was a more structured way of  
providing input to CWC. While this 
implies that about half  of  members are 
satisfied with the current input process, it 
still may be a potential area for 
improvement. 
 

Q11. Please indicate how much you agree or disagree with the following statements 

27%

48%

75%

76%

78%

78%

81%

83%

92%

If I wasn’t a member, I would have to hire a 
lobbyist for more money and less effectiveness

I wish there was a more structured way of 
providing input on CWC’s direction

CWC provides an open forum for members

I receive sufficient value for the dues that I pay

CWC is headed in the right direction

CWC’s primary purpose is to advocate on 
behalf of members

CWC is a valued partner

CWC is an effective state-wide advocacy
organization

CWC serves an important role in Colorado’s 
water community

Strongly + Somewhat Agree



Members largely agree that CWC increases awareness of 
important issues and provides educational opportunities 
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 Members largely agreed (strongly or 
somewhat) with each statement about CWC 
regarding personal benefits. However, 
agreement with these statements were lower 
overall than the previous statements about 
CWC and the broader water community. 

 Earlier findings showed how information 
and education were important to members.  
Here we see that CWC is performing well 
in these areas with most members agreeing 
that CWC provides these benefits. 

 Rated lower were statements involving  
protecting their organization’s interest and 
feeling as a part of  CWC.  While the 
majority still agreed with these statements, 
it is important to ensure these don’t slip 
into the minority. 

 Helping members communicate with their 
constituents could be an area for 
improvement to the degree that CWC 
wishes to provide this service.  However, as 
seen in other results herein, these appear to 
be less important to members overall 
(analysis on next slide). 
 
 

Q12. Please indicate how much you agree or disagree with the following statements. 

52%

60%

61%

69%

79%

88%

CWC helps me communicate with my
constituents and clients

I feel like I am a part of CWC

Being a member of CWC protects the
interests of my organization

CWC helps me do my job

CWC’s educational opportunities are an 
important benefit to me

CWC increases the awareness of issues
important to me

Strongly + Somewhat Agree



Making members feel more a part of CWC and showing how 
CWC protects their org’s interest may increase satisfaction 

 When looking at what factors, that if  changed, may 
have the greatest impact on overall satisfaction, we saw 
that “feeling like I am a part of  CWC” and “protecting 
the interest of  my organization” were the two areas  
that, if  improved, would have the greatest impact on 
overall satisfaction. (Quadrant A)  
> It’s important to note that actual performance in these 

areas may not need to be improved.  Rather, it may be 
a case of communications and perceptions around 
what CWC is already doing in these areas. 

 “Increases awareness of  issues important to me” is 
also important to overall satisfaction and CWC is 
already rated high in this area. While additional work 
may not be needed here, it is important to keep up the 
good work already done here to prevent overall 
satisfaction from slipping. (Quadrant B) 

 Statements in Quadrants C & D are relatively less 
important than the above statements in overall 
satisfaction.  

 The quadrants can roughly be interpreted as follows: 
This analysis helps prioritize areas to improve. It helps link 
attributes with their potential effect on overall satisfaction. 
While we cannot say the relationship is causal, they are highly 
correlated. 
Please note, overall satisfaction was high, both overall and with 
these individual attributes. 
For additional assistance with interpretation, please see the 
Appendix.  
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Colorado Water 
Congress helps 
me do my job

Colorado Water 
Congress helps 

me 
communicate 

with my 
constituents 
and clients

Colorado Water 
Congress’s 

educational 
opportunities 

are an 
important 

benefit to me

Being a 
member of 

Colorado Water 
Congress 

protects the 
interests of my 

organization

I feel like I am a 
part of 

Colorado Water 
Congress

Colorado Water 
Congress 

increases the 
awareness of 

issues 
important to 

me
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Services and Benefits 
Section 4 
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Networking, education/professional development, 
and advocacy at the state level are top benefits 
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7%

12%

17%

7%

11%

12%

11%

8%

7%

17%

9%

20%

16%

19%

28%

32%

26%

35%

Falls Short Exceeds

30%

18%

30%

30%

40%

40%

50%

51%

49%

Member rates for Conf and Conv

Member resources on the website

Collaboration

Communications

Advocacy to federal agencies &
legislators

Contributing to the “leading the voice of 
Colorado’s water community”

Advocacy to state agencies and
legislators

Education and professional
development opportunities

Networking

Very valuable

     

    

    

       
  

    

  
 

Most valuable

Q13. Please tell us how valuable each benefit is to you.  
Q14. Which benefit of your CWC membership do you find to be most valuable? 
Q15. And how well does Colorado Water Congress currently perform in each of those areas?  

(Could select 
more than one) 

(Could only  
select one) 



Continued from previous slide… 
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Q13. Please tell us how valuable each benefit is to you.  
Q14. Which benefit of your CWC membership do you find to be most valuable? 
Q15. And how well does Colorado Water Congress currently perform in each of those areas?  

 Networking, educational and professional development opportunities, and advocacy at the state level 
were the most valuable benefits of  CWC, according to members. 

 By and large, the majority of  members felt CWC was meeting their expectations on both the most 
important benefits, but benefits overall.  If  a member did offer an answer other than “meets 
expectations” they were far more likely to indicate that CWC exceed expectations rather than falls short. 
> Collaboration was the only benefit listed where a significant proportion of  members indicated that CWC is 

falling short. However, while this benefit was important, it was less so than most other listed benefits. 
> Few members indicated that they weren’t aware of  any individual benefit.  Member resources on the website 

was the benefit with the largest proportion unaware (8%). 
 When looking within segments: 

> Members who contribute more saw the same or greater value in each attribute and were more likely to 
indicate their expectations were being exceeded.  This perhaps is not surprising since contributions are 
largely voluntary and, therefore, those who see the greatest value would be the most likely to also contribute. 

> Board members were also more likely to see greater value in everything except communications, for which 
staff  saw greater value (board members are likely more informed to start).  Board members are also likely 
larger contributors and so are highly correlated with the previous bullet regarding value by contribution. 

 As far as other ideas for how CWC can help members, most did not offer a response.  Of  those that did, 
increasing collaboration, especially across the state and different groups, were common themes. 
 



Members most desire water policy updates and 
networking opportunities at conferences 
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10%

13%

13%

27%

38%

16%

25%

20%

22%

18%

22%

20%

22%

17%

19%

21%

18%

28%

17%

16%

32%

24%

18%

16%

10%

0% 25% 50% 75% 100%

Professional development specific to my
job

Opportunity to expand my thinking

Collaboration and partnership
development

Networking opportunities

Updates on water policy

1 2 3 4 5

 Updates on water policy and 
networking, similar to other 
benefits for CWC as a whole, 
were the top benefits 
members wanted from a 
CWC conference. 

 Staff  were particularly 
interested in updates on 
water policy, while board and 
execs were more interested 
collaboration or networking. 

 Please note that a lower 
ranked item doesn’t mean it 
is not wanted, just that it is 
wanted less relative to the 
other listed benefits. 

 Respondents provided few 
additional ideas (Q18).  
These can be viewed in the 
accompanying data file. 

Q17. When thinking about what you personally want to gain from attending a Colorado 
Water Congress conference, please rank each of the following possible benefits in order of 
importance from most important (1) to least important (5). 

2.4 

2.7 

3.2 

3.2 

3.5 

Mean 



Communications 
Section 5 
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All types of information are considered valuable, but 
State and Federal policy updates are most valuable 
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 State policy updates were by far 
the most valuable type of  
information to members, followed 
by Federal policy updates and 
committee work updates. 

 There were few differences when 
analyzed by contribution levels.  

 Among roles, staff  were slightly 
more likely to place higher value 
on information regarding events, 
whereas executives/management 
and board placed more value on 
State and Federal policy topics. 

 Event promotion was considered 
the least valuable among the list of  
options, but most people still see 
some value in those 
communications. 

Q19. Please tell us how valuable each type of information, provided by Colorado Congress, is 
to you.  

23%

26%

20%

15%

11%

9%

5%

55%

47%

49%

48%

40%

38%

23%

17%

24%

28%

35%

48%

52%

71%

0% 25% 50% 75% 100%

Event promotion

Information about CWC members and their
projects

Event registration

Event information

Updates on CWC Committee work (Federal and
State Affairs)

Federal policy updates

State policy updates

Slightly valuable Somewhat valuable Very valuable



Email – weekly or monthly – is the most preferred 
communication mode 
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 Email was by far the most popular option 
with 94 percent of  respondents indicating 
they would like to receive communication 
via this mode. Of  those respondents, 
more than half  wanted emails weekly and 
another 24 percent monthly. 

 The website was the second most popular 
option, though 40 percent fewer 
respondents chose it compared to email. 
After the website, preferences for other 
options decreased significantly.  

 Among those who preferred 
communication modes other than email, 
at least 80 percent selected email in 
addition to that mode. 

Q20. How would you like to receive communications for each of those needs from Colorado 
Water Congress in the future? 
Q21. How frequently would you like to receive communication via each of the following 
modes? 

4%

7%

7%

5%

7%

32%

59%

2%

6%

2%

13%

24%

3%

2%

3%

0% 25% 50% 75% 100%

Mobile/Text

Mail

Social media sites

Website

Email

Daily Weekly Monthly Quarterly < Quarterly

94% 

54% 

12% 

10% 

8% 

Total % who like this mode

 This suggests that relatively few members would miss communications sent via email.  (However, this survey was conducted 
largely with emailed invites and therefore may skew these results.) 

 While there were some differences by segment, the overall trend and findings hold: email, either weekly or monthly, is most 
popular. 



Half of members have visited the website recently – 
most commonly for event reg. or legislative info. 
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 One-half  of  members had visited the website recently. 
Registering for an event or finding/reviewing 
legislative information were the most common 
reasons. 
> Members who contribute more were more likely to 

have visited the website recently (63 percent) 
 Of  those that went to the website to accomplish a 

specific need, 42 percent said the website met their 
needs “completely” and 54 percent said it “mostly” 
met their needs. Four percent said it had not met their 
needs.  Additional inquiry may be warranted to identify 
how the website can better meet their needs. 
> Staff  in particular were less likely to say the site 

“completely” met their needs.   
 

Q22. Have you recently accessed the Colorado Water Congress’s website 
(www.COWaterCongress.org)? 
Q23. For what purpose did you access the website?  
Q24. Was the website able to meet your needs on this visit? 

50% 50%

0% 25% 50% 75% 100%

Recently visited website Have not visited recently

Register for an event 58% 

Find/review legislative information 54% 

Find/review advocacy information 29% 

To get committee documents 22% 

Learn more about CWC 12% 

Read the blog 9% 

Other 7% 

No specific purpose 3% 

Reason for visiting 
(among those who visited) 

http://www.cowatercongress.org/


Appendix 
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Methodology 
 The survey was conducted in late June and early July, 2015. 
 Survey invites came from Corona Insights via email, while CWC sent some invitations (with an online link and 

login) via mail.  Both invitations encouraged recipients to share or forward the survey invite to other relevant 
parties within their organization, though according to our data, no invite had multiple responses. (though a different 
respondent than the original recipient may have took the survey). 

 In total, 259 surveys were completed, representing 144 organizations as well as 19 individuals. 
> This represents approximately a 21 percent response rate from all email and mail invites (taking into account 

undeliverable emails and multiple contacts at some organizations) and a 42 percent response rate from all 
member organizations. 

 Analysis included looking at the data in two distinct ways: 
> First, responses were weighted by organization. For example, if  two people responded from one organization, 

their responses are weighted so their organization only gets one “vote”.  These results represent organizations 
and individuals overall. All graphs herein display results at the organization level. 

> In the second, data were weighted by contributions.  For example, if  one organization contributes $2,000 and 
another organization contributes $1,000, then the first organization receives twice the number of  “votes” in the 
results compared to the second organization ($2,000/$1,000). 

 All tabulations and cross tabulations (i.e. results by segment) are provided in a separate Excel file. 
 The survey instrument, which was designed by Corona Insights with input from CWC, is provided in a separate 

document. 
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Interpreting correlation analysis 
This page provides additional explanation on interpreting the matrix presented on page 19. 
 The horizontal axis represents the average score from Q12, which asked respondents to 

agree or disagree with each statement.  Thus, statements with which respondents more 
strongly agreed (overall) are shown further to the right, where statements with which 
fewer agreed are shown to the left. 

 The vertical axis is derived by determining to what extent ratings for each item correlate 
with overall satisfaction with CWC (Q1).  Thus, items shown toward the top of  the 
exhibit are more strongly correlated with satisfaction, while items shown toward the 
bottom are less strongly correlated with satisfaction. 

 The quadrants can roughly be interpreted as follows: 
> A: Especially important to overall satisfaction, and areas that if  improved will likely yield 

the greatest increase in overall satisfaction. 
> B: Important and doing well – keep up the good work. 
> C: Areas where CWC is doing less well, but these are also relatively less important. 
> D: Doing well though not as critical to overall satisfaction.  
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About Corona Insights 
Our founder named the company 
Corona because the word means 
“light.” It’s the knowledge that 
surrounds and illuminates an issue; 
exactly what we do. Our firm’s 
mission is to provide accurate and 
unbiased information and counsel to 
decision makers. We provide market 
research, data analysis, and strategic 
consulting for organizations both 
small and large.  
 
Learn more and watch an overview video at 
www.CoronaInsights.com 
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1580 Lincoln Street 
Suite 600 

Denver, CO 80203 
Phone: 303.894.8246 

Fax: 303.894.9651 
 

David@CoronaInsights.com 
MHerndon@CoronaInsights.com 
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